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HFORECOMDM__s eival uia €peguva O1KOVOU1KOU
KAipatog nnou gotiadel

- a@’ €vég ou¢ EKTIUNOELG OTEAEXWV
Siapnuifopévev yia v mopeia ng
EMIXEIPNONG T0UG addd xal, yevikétepaq,
tou KAAO0oU ctov onoio 8pactnpiomnolovvial

- a@’ etépou oTOUG IMPOUIIOAOYIOHOUG
tpnpdtwv marketing yia ug evépyeieg
unootnpi§ng twv 1npoiéviwv toug: H 186€a
eival 6u UPnAdtepol npoulnmoAoyliopoi
aviuikatontpi{ouv alld xal mnpoolwvi{ouv
avantulakéqg TAo€1G omnv ayopd, eved
avtiotoixa pelwpEvVol mpouvnmoAoyiopoi
aviikatontpifouv Ka1 npooiwvifouv
UQPECIAKEG TAOEILG.

I81aitepn épgaon oto Seiypa g €peuvag
Sivetar oe Oia@PnuiotikEéG etalpeieqg
IIOU AamavtoUv yia toug MPOUIMOAOY1ION0UG
marketing twv nmelatdv  oug:  Kabe
Siapnuiotirn €pxetal oe ema@n pe moAAoulg
neldateg, and 51apopeTIKOUG XWPOUG — €101 Ol
€EKTIPNOE1LC TwV 81apnuiotdVv A€itoupyouv
ws expert opinions nov cupnAnpdvouv 11g
MNPWTIOYEVEIG EKTIPNOELG TwV S1a@nui{opévwy.

H FORECOMM_s opyavwvetalr ané tnv EAEE
KAl n ouAdoyn twv mAnpo@opiwyv yivetal and tnv
Abacus SA avd 3unvo amnd tov Aekéufpio tou
2016 péxp1 onpepa.
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S K owonm i
A\

A N KanywH

LYAAOTH XTOIXEIQN Eraipeieq pe €6pa otnv EAAGSq,
Srapnpidduevor & etaipeieq emk/viag

On line, 6opnpévo epwtnparoddylo
péong didpkeiag ~5-6°

EaaxiyTo AEITMA

ANA KYMA n ~ 150
TEAEYTAIO KYMA
n=162

LYMMETEXONTEX

— Epmopixkoi AieuBuviég

— AievBuviéc Marketing n
XreAéxn r1apopolag
appodiétniag

A\

I'ENikEYZH & ErkKYPOTHTA

ANIOTEAEZMATQN

To k&0Oe uro-Geiypa enAPKWG ‘
AVTIIIPOOWIIEUTIKS Y1d Tov KAGSo tou Y. YXNOTHTA AIETATOTHY
(emkowvwvia/Siapnmlbuevol), to

oUvVOoAO amAwg evOeIKTIKG. Avd 3unvo, 4 popég 1o xpdvo

(Q1, Q2, Q3, Q4)
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Kyma

2022 Q2
2022 Q1
2021 Q4
2021 Q3
2021 Q2
2021 Ql

IIEPIOAOX TYAAOTHEZ ETOIXEIQN

IOYAIOZ 2022 - Q2 2022
ATIPIAIOZ 2022 - Q1 2022
IANOYAPIOZ 2022 - Q4 2021
OKTQOBPIOZ 2021 - Q3 2021
IOYAIOZ 2021 - Q2 2021
ATTPIAIOYZ 2021 - Q1 2021

AEIrMA
n =162
n =161
n = 153
n = 150
n =155
n =155

I[IPOHroYMENEE: IIEPIOAOI EYAAOTHE ETOIXEIQN

AEITMA

Kyma

2020 Q4
2020 Q3
2020 Q2
2020 Q1

2019 Q4
2019 Q3
2019 Q2
2019 Q1
2018 Q4
2018 Q3
2018 Q2
2018 Q1
2017 Q4
2017 Q3
2017 Q2
2017 Q1
2016 Q4

IIEPiOAOT:

IANOYAPIOZ 2021 - Q4 2020
OKTQBPIOX 2020 - Q3 2020
IOYAIOZX 2020 - Q2 2020

AEN ITPATMATOITOIHOHKE METPHEH
Abyw mavénuiag COVID19

IANOYAPIOZ 2020
OKTQBPIOX 2019
IOYAIOZ 2019
ATTPIAIOYX 2019
IANOYAPIOZ 2019
OKTQBPIOX 2018
IOYAIOZ 2018
AITPIAIOYX 2018
IANOYAPIOZ 2018
OKTQBPIOX 2017
IOYAIOZ 2017
AITPIAIOX 2017
AEKEMBPIOZ 2016 - IANOYAPIOZX 2017

8B B B
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Ziedéxn etaipeldv Emxowvwviag / Siapnuioukdv (Méin EAEE). O1 anavthoeig

Toug mapouoidlovial avd 6unvo pe eddxiom Bdon n=100. g epwthoeig
IIPOUIIOAOYIOUWYV AIIAVIOUV Y1d TOUG IIPOUIIOAOYIOHOUG TWV IIEAATWV TOUG

ADVERTISERS

Liedéxn peydAwv diapnuilopévwv — Kupiwg rieddteg pedov EAEE —
QVTIIIPOOWIIEVOUV T0 0UVOAO Tng ayopds. O1 anavinoeig toug
nnapouvoidlovial avd 3unvo pe eAdxiom Bdon n=100

O1 gpwtwpevol arnaviolv yid tnv €mxeipnon otnv ornoia €ival oteAéxn

Kaanox

O1 gpwtopevol armaviolv yia thv ayopd otnv omnoia Spaoctnpiornoieital
n emxeipnon otnv ornoia €ival oteAéxn

To mpito, 8eltepo, 1pito ka1 tétapto 3unvo (quarter) k4Oe xpovidg

To rpdto ka1 evtepo 6unvo (semester) k40e xpovidg

Ta mocootd avagépoviar nmdvia oe avbpwrioug, 6x1 oe mood n dAlou eidoug
auv€noeig/peiwoelg. I[I.x. AEN avaBewpnbnke o npoumodoyiopdg katd 15% mpog
1a mdvw AANA 15% twv otedexov Sndwvouv 611 o ripounodoyiopdg avabewpndnke

1poG ta NAvw — Ayvwoto 11éco

Ta anoteAéopata ng €épeuvag napouvoidlovial wg 10ofuyia. To 100l0y10
eival 1o amotéAdeopa g agaipeong 6cwv ava@EPouv Jia peiwon og pia
gpwinon amd exeivoug mou avagpépouv pia avénon. [laipver npég and
—100 éwg + 100."Eva 6etikd 10000y10 Seixvel avEnon oe oUykplon Ye 10
rponyouUpevo tpipnvo v éva apvnukd deixvel peiwon. ‘Ooco peyalditepn
eival n anéxkAion amnd 10 pndév, 1éoco peyailiepn n aAdayn.
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Q2 2022
Offline paid media: 2 E.

tv, press, radio, cinema, outdoor

Online paid media:

web, display ads, social media ] l 20
——— ]

ads, banners, pop-ups, Google

Other platforms:
SEO, Social media, content
marketing, apps, websites

Direct Marketing:
direct mail, email, D 1
door-to-door, catalogue

Sales Promotion:
In-store/POS promotions, ] l 12

Coupons, Trade incentives
PR l
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Offline paid media:
tv, press, radio,
cinema, outdoor

Online paid media:
web, display ads, social
media ads, banners,
pop-ups, Google

Other platforms:
SEOQ, Social media, content
marketing, apps, websites

Direct Marketing:
direct mail, email, door-
to-door, catalogue

Sales Promotion:
In-store/POS promotions,
Coupons, Trade incentives
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